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A Guide to Creating a Digital Marketing Strategy

This is the 2025 version of the official E-Platform Marketing PDF. Explore our introductory guide
for creating effective digital marketing strategies plus managing platforms and channels. Learn how
to create an E-Platform Marketing strategy.

This presentation provides information useful for understanding the role of marketing, B2B and
B2C online marketing strategy creation, and using channels and platforms, including websites, SEO,
local search, social media, content marketing, email marketing, paid search ads, and more.

The information provided here is generally applicable to any type of business; however, it does not
delve into the complex strategies and tasks associated with e-commerce digital marketing.

Additionally, a digital marketing strategy needs to work in conjunction with any offline marketing,
such as trade shows, print advertising, direct mail, etc. All of these things combined should support
the overall business plan and, specifically, any sales plans.

Intro to Effective Digital Marketing

Creating an effective digital marketing strategy is essential for businesses to thrive in any market,
industry, or area. Digital marketing offers unique opportunities for brands to reach and engage
their target audiences. Without a well-defined strategy, chasing these opportunities can quickly
become a waste of time and money. So how do you get it right?

Leveraging Business Experience

Firstly, your strategy-building team needs to have serious business experience, particularly in sales
and marketing management. They need to understand the role marketing plays in the business
plan, especially regarding supporting sales and branding.


https://eplatformmarketing.com/digital-marketing-services.html

SMALL BUSINESS TIP: Any business with a small marketing budget must understand how to get the
most from its budget. This ranges from knowing which channels are best for their objectives and
how to allocate funds across multiple channels. One strategy to get more done is to choose a
primary channel (i.e., PPC ads) and rotate a small portion of the budget among other channels. A
company with a small budget has some limitations but still has opportunities to find success
online.

Marketing: Knowledge & Understanding

Creativity: The Secret to Success

Before creating an e-platform marketing strategy, you need to understand marketing as a
profession. The often-overlooked critical success factor for any level of marketing is creativity>.
It's difficult, if not impossible, to teach creativity. Why does this matter? Without creativity and
innovative thinking, you're simply wandering through random tasks and hoping for success. For
now, let's explore the science of marketing.

The Role of Marketing

Marketing plays a pivotal role in a business plan by connecting a company to its target audiences. It
outlines how a business intends to attract and retain customers, ensuring that products or services
meet market demands and stand out from competitors. Developing a strong brand identity is the
key to positioning a business to engage and influence the correct audience.

In this context, the marketing section of a business plan identifies target markets, analyzes industry
trends, and delineates strategies for market penetration in a way that aligns with the overall
business objectives. This clarity helps stakeholders understand how the company plans to generate
revenue and build a sustainable customer base, ultimately contributing to its long-term success.

Moreover, the marketing component of a business plan is instrumental in guiding the allocation of
resources and tactical implementation. By clearly defining the marketing mix, product, price, place,


https://www.coursera.org/articles/4-ps-of-marketing

and promotion, a marketing team can better manage time, asset creation, and budget to maximize
ROI. Additionally, it sets milestones and metrics to gauge progress, thereby enabling necessary
adjustments.

A well-developed marketing strategy serves to facilitate ideal outcomes. It provides a framework
for evaluating performance and making adjustments, thereby ensuring that the business remains
in synch with market changes. To this point, marketing is not merely an ancillary function but a
critical element that informs and shapes the entirety of the business plan.

Get it right. Your marketing strategy can help you climb mountains or drive you off a cliff.
Developing and managing an effective, fluid strategy is (arguably) more important than task
management.

Marketing Strategies 101

A successful digital marketing strategy hinges on several critical areas that work in synergy to
maximize effectiveness and reach. Firstly, understanding and defining the target audience is
paramount.

Businesses must conduct adequate research to develop detailed buyer personas that capture
demographics, interests, behaviors, and pain points. This knowledge allows for personalized
messaging that resonates with the audience, ultimately enhancing engagement and conversion
rates. A business with a small budget may have to rely on gut feel and experience for planning
information.

Critical Areas

A critical area of an e-platform marketing strategy is the selection and integration of various digital
marketing channels and platforms. Each of these, whether it be social media, email marketing,
content marketing, or pay-per-click advertising, serves a unique purpose and can engage audiences
in different ways. Crafting a cohesive multi-channel strategy ensures that the brand message is
consistent across platforms, amplifying overall reach and effectiveness.

Recall that the digital marketing strategy needs to work in conjunction with offline marketing, such
as trade shows, print advertising, direct mail, etc., to better serve the brand.



Optimizing: Branding and Visibility

Search engine optimization (SEQ) plays a crucial role in ensuring that content is discoverable
through organic search, including mobile search and voice search. By optimizing websites, business
listings, and content for relevant search queries, businesses can improve their visibility and attract
high-quality traffic that is more likely to convert. Presently, the hot SEO topic is Vector SEO.

Evaluations and Adjustments

Measurement and timely adjustments are important for maximizing ROI. Leveraging data analytics
to monitor performance is essential for continuous optimization. Dynamic factors in the marketing
landscape will mandate making adjustments. Having a strategy that is fluid and flexible is vital.

By analyzing key performance indicators (KPIs) such as click-through rates, conversion rates, and
customer engagement metrics, businesses can adapt their strategies in real time, ensuring they
remain relevant and effective in an ever-changing digital environment. Google Analytics (GA4) is
probably the most common tool for websites. PPC platforms typically have a built-in analytics
dashboard.

Moving Strategies into Action

Businesses must first establish clear goals that align with broader organizational objectives,
whether it's increasing brand awareness, generating leads, affecting market penetration, or
something else.

Budgets Drive Everything

Determining your e-platform marketing budget is essential. There is the direct cost of in-house
personnel or an agency, but there are also costs for ad spend, third-party services, and more. Until
the budget is set, you have no idea what you can afford to do or the quantity and duration of
services.

Small budgets? If you hire an agency and have a small budget, the expectation should be no-frills
account management. The agency needs to focus on core work and minimize time on non-
essential activities (meetings, reports, etc.).
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Identifying potential platforms and channels is the mid-ground between strategic planning and task
management. Popular channels and mediums include social media, email, content marketing, and
search engine optimization—but also requires a deep understanding of the audience, market
trends, and the brand’s unique value proposition.

Next, thorough research into target demographics, consumer behaviors, and preferences is vital for
tailoring messages and campaigns that resonate.

By incorporating data analytics, businesses can refine their strategies in real time, ensuring
adaptive marketing that fosters engagement and loyalty. Ultimately, an effective digital marketing
strategy integrates creativity with analysis, creating a battle plan for brands to achieve marketing
objectives. The best digital marketing strategies are continually evolving.

Reaching Your Audience: Channels and
Platforms

The following list of channels and platforms is a basic introduction to popular options for reaching
a target audience online. The link for each option will take you to online training courses for that
digital marketing discipline.

All of these options need a substantial amount of content to explain their role in digital marketing
and the best practices for each one. Even within the subject of social media, each platform would
need specific content to explain its unique role.

\Website Design and Development: Firstly, a website must be mobile-friendly (responsive or

dynamic) and satisfy Google's mobile-first indexing criteria.

Every website needs to master technical SEO, content optimization, and conversion optimization.
This includes a very long list of website architecture, page structure, and specific coding methods.
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Content Marketing: Creating valuable and engaging content to attract and retain customers. A best

practice is to create content that informs users to answer questions and solve problems. For
maximum visibility potential, create and optimize content for specific high-value search queries.

Search Engine Optimization: SEO is not limited to only websites. Optimizing is relevant to all online

content to improve ranking, user engagement, and conversions. As for website SEO, website
technical SEO and conversion rate optimization are the essential parts of the website optimization
process.

Social Media Marketing: Utilize platforms like Facebook, Instagram, TikTok, and YouTube to reach

and engage your target audience. While most social media content has a short shelf-life, active
posting can boost brand recognition and reputation. A best practice is to identify goals and create
content that supports those goals. Always remember to include proper branding elements.

Paid Search Advertising: Paid search ad campaigns on search engines and social media can help
you reach a targeted audience. Beware, the spend for PPC advertising can quickly get out of
control. If you hire an agency, make certain they have enough budget to cover time for active

campaign management.

Email Marketing: Building email lists and sending targeted email campaigns for announcements,

promotional purposes, and to nurture leads can be highly effective. Your email contacts must all
have formally elected (opt-in) to receive emails. It is essential to utilize an email marketing platform
such as Constant Contact, which complies with regulations governing email marketing. A best

practice is to master the art of Subject Lines, as this is what impacts email opening rates.

Online Reputation Management: Actively managing your online reputation is extremely

important! Reviews can make or break your business. More to the point, a bad online reputation
can effectively cancel out a large part of your marketing efforts. Reviews management is an art. A
best practice is to ask for reviews from customers and promptly reply with gratitude.

Analytics and Reporting: Tracking key metrics to measure campaign performance and make data-

driven adjustments. Although performance data can be useful, don't be consumed with analyzing
every little detail. For example, if your website traffic was 50 on Tuesday and 500 on Thursday,
generally speaking, it's nearly impossible to know why (unless you increased advertising or
something similar).
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On Hiring an Agency

Planning to hire an agency to help you develop your marketing strategy? If so, you should apply
discernment to ensure you select a qualified and ethical agency.

When searching for a digital marketing company you will be bombarded with a lot of hyperbole.

Move around that and ask critical questions. Among the first things you need to know are the
backgrounds of the people who will be working on your account. This includes knowing whether or
not work is outsourced to foreign countries or blindly Al-driven.

Avoid Hiring the Wrong Agency

When first communicating with a potential agency, you should observe, listen, and decipher intent.
Does the agency seem like it would be a good steward of your budget? Are they willing to advise
you on ways to constrain spending? Do they develop a proper understanding of your needs before
making recommendations on methods and services?

Apply Reasonable Discernment

Certainly, an agency should give a fair and honest representation of experience and capabilities.
Sometimes, this stretches into exaggeration and misrepresentation. Here are common stretches of
ethical boundaries:

e Self-Awarded Titles: On search results pages, you'll see numerous companies claiming to
be "#1", "The Best", "Highest Rated", and so on. Beware of companies that self-award such
things. There is no authoritative industry council or board that assigns such ratings - it's
self-assigned.

e Award Winning: Numerous directory websites and low-value PR businesses will create an
award for you if you become a member, subscribe to paid advertising on their website, or
otherwise pay a fee. While some awards and digital recognition are earned, most trophies
and plaques are not.

e Years of Experience: This is often deceiving. Discern between cumulative years and
consecutive years of experience. Cumulative means adding up everyone. i.e., 4 people with
5 years of experience are presented as having 20 years of experience. Consecutive means
the company has been in business 20 straight years, and no doubt, their cumulative years
would be far more.
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Summary and Takeaways

E-Platform Marketing in Kennesaw, Georgia, created this e-platform marketing PDF to help people
improve their digital marketing efforts. Online marketing is a complex and dynamic part of a
business plan. A solid understanding of marketing, along with creative skills, is essential for
achieving an optimal ROl from your marketing budget.

There are numerous channels and platforms to reach a target audience. Having a consistent
message, voice, and visual presentation builds a strong brand identity. Promoting your brand and
practicing online reputation management serves to improve visibility, ranking, and lead generation.

Do You Need an Agency?

Do you need help with creating a strategy, creating assets, or full-service marketing management?
If so, we invite you to contact E-Platform Marketing to learn what we can do for you. In 2002, we
rebranded from Get Real Sales & Marketing to E-Platform Marketing. Combined, we have over 25

consecutive years of experience in digital marketing. Including those 25 years, we have over 40
consecutive years of sales and marketing experience. We have the credentials and experience to
help almost any company become more successful. Get a free initial consultation!
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